OVATION

HOLLYWOOD

6801 Hollywood Blvd. Los Angeles, CA 90028
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Starts Here




The Heart of it All

Los Angeles’ top three photo
destinations are steps away from
Ovation Hollywood

JUST STEPS AWAY FROM

°* The Walk of Fame
** The Hollywood Sign
> The TCL Chinese Theatre

EEEEE G

The Red Carpet

Starts Here

Home of the
Academy Awards

50

40

30

20

25 Million Visitors to
Hollywood, CA

48M

25M

18M

7M

HOLLYWOOD SANTA MONICA DISNEYLAND CITY OF LA
PIER

15M

SAN
FRANCISCO
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ANNUAL SHOWS AT
THE HOLLYWOOD BOWL

! 1'1” 2 +
i

Neighborhood

]
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'y i ANNUAL SHOWS AT
P THE PANTAGES THEATRE

52+

ANNUAL RED
CARPET EVENTS

31 0/0 Resident Age

Millennials Boomers Gen Xers . Gen Z
(22-39) (55-74) (40-54) (15-21)

RESIDENT POPULATION
GROWTH (2000-2016)

50% 250

ANNUAL SHOWS AT THE
XIDOLBY. THEATRE

PROJECTED RESIDENT
POPULATION GROWTH
BY 2022

5,100+

RESIDENTIAL UNIT
GROWTH (2015-2022)




Customer Profile Trade Area

Ethnicity
African African
American American
Asian
. Latino
54%
. Hispanic
White
Whit
e Other

Source: Placer 2021 Source: Census 2019

Customer Mix Gender

72% LA Residents YR Number of Visits
Includes 6% of workers in area Female .
<6
- (0)
28% Tourists 36%
6% Californians, 11% Domestic, 11% International Visitors Male 7 -1
Age
12 - 23

60%

Age 18 -34

32

Median Age

Source: Placer 2021 0

Source: Placer 2021



1.3M

Annual Riders at Hollywood
& Highland Metro Stop

+

90k Highest Traffic
Intersection
Daily Drivers on Hollywood in Los Angeles

& Highland Intersection

495Kk

Daily Drivers on 101
Freeway Past Highland

T

THE GETTY

Beverly Hills

Century City

anta Monica

B Culver City

%

Venice

O

/\’\
HoLLYwOoD

HOLLYWOOD SIGN

m m
GRIFFITH
OBSERVATORY

%) '

HOLLYWOOD BOWL

Hollywood Blvd

Sunset Blvd

West
Hollywood

Highland Ave

10 Freeway

Expo Line

Red Line

Hollywood

1

WALT DISNEY
CONCERT HALL

Downtown

110 Freeway

Blue Line




Repositioning of Hollywood & Highland
intfo Ovation Hollywood

DJM and GAW Capital acquired Hollywood & Highland and completed
a $100M 30-month repositioning of the 463,000 sq ft project. DJM
and GAW converted nearly 30% of the project GLA into office (most
of levels 4 and 5) and took the project through a complete physical
reposition.

The Hollywood & Highland of the past is now transformed into
a vibrant mixed-use project embodying the intersection of Old
Hollywood and New Media.

. Foot Locker

Highlights: : h mac QUAY ﬁﬂﬂ

e Acquired in July 2019 :

e $100M Redevelopment Effort Underway : ) P N Munsfﬂ
e Updated Architecture and Design S i it | ' P "'c‘m

e Conversion to Mixed Use Y A

e Re-brand and Re-merchandising 3 Ve ' s SEPHORA

[X]

DOLBY

THEATRE

Focus Areas:

The Grand Stairs

The Center Courtyard 7
The Tower + Arch . . , WA NS T

The Lookout VICTORIA'S : i
Exterior Facades A % SE C(P\ LT > california

PIZZA KITCHEN

° Pt N W \w‘ 3 é |
= o Y %




Ovation Hollywood:

Property Renderings
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Exterior Facades
Hollywood Blvd. & Highland Ave.
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BER OF COMMERCE




Total Reftail

240,000 sq ft

*>

Creative Office

150,000 sq ft

+

Event Space

b T il T | e 1]l C0 )
’ TIEE Iy il | g
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+

Events

400 + Annually

+

TCL Theatre

6 Screens

<+

: : . . ~RT ‘f'#.'
Identity i T
25 Million Annual Visitors : : 4

+

Hollywood, CA

At Los Angeles’ Iconic
Hollywood and Highland Intersection
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PARKING ENTRANCE

LOADING DOCK [WEST)

TCL THEATER

DJM Capital Partners, Inc. & Gaw Capital USA

MERCHANDISING LEGEND

PARKING ENTRANCE

=] a =] =

- JOHNNY GRANT WAY
2

\‘\_

EXISTING OFFICE

7/ AMUSEMENT /
DOLBY THEATER (5~ ENTERTAINMENT

COMMON AREA

. BOH/STORAGE

NOT IN SCOPE

VERTICAL
TRANSPORTATION

HIGHLAND AVENUE

TLC BOX 'WETZELS PRETZELS
Tl
288 5F 565 SF

HOLLYWOOD BOULEVARD

LEVEL 1.5 AT STAIR LANDING

OVATION HOLLYWOOD 1111722

DIM

MERCHANDISING PLAN LEVEL 1 N.T.S.
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TCL THEATER
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/ MADAME
/ TUSSAUDS

/
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DJM Capital Partners, Inc. & Gaw Capital USA

LOADING DOCK
(EAST)
]

DOLBY THEATER

HOLLYWOOD BOULEVARD

OVATION HOLLYWOOD

HIGHLAND AVENUE

MERCHANDISING LEGEND

RETAIL

m-
. AMUSEMENT /
ENTERTAINMENT

TENANT PATIO

COMMON AREA

BOH/STORAGE

NOT IN SCOPE

- VERTICAL
TRANSPORTATION

11111722

DIM

MERCHANDISING PLAN LEVEL 2

N.T.S.




MERCHANDISING LEGEND

DOLBY THEATER _j | EXISTING OFFICE

AMUSEMENT /
ENTERTAINMENT

TCL CINEMA
MULTIPLEX

OFFICE - PH2

OFFICE COMMON
AREA - EXT

COMMON AREA

BOH/STORAGE

ORANGE DRIVE
HIGHLAND AVENUE

VERTICAL
TRANSPORTATION

- B im
TCL THEATER — . ' NOT IN SCOPE

HOLLYWOOD BOULEVARD

DJM Capital Partners, Inc. & Gaw Capital USA OVATION HOLLYWOOD 1111722

DIM MERCHANDISING PLAN LEVEL 3 NTS,




MERCHANDISING LEGEND

RETAIL

DOLBY THEATER _ os TCL CINEMA
i 7 N\ I H e MULTIPLEX

OFFICE - PH1

- OFFICE - PH2
. OFFICE COMMON
AREA - EXT
. OFFICE COMMON
AREA - INT

TENANT PATIO

COMMON AREA
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BOH/STORAGE

NOT IN SCOPE

. VERTICAL
TRANSPORTATION

MADAME
TUSSAUDS

HIGHLAND AVENUE

HOLLYWOOD BOULEVARD

DJM Capital Partners, Inc. & Gaw Capital USA OVATION HOLLYWOOD 1111722

DIM MERCHANDISING PLAN LEVEL 4 NTS,




L
>
@
a
Ly
%
O
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DJM Capital Partners, Inc. & Gaw Capital USA

TCL THEATER

DOLBY THEATER

HOLLYWOOD BOULEVARD

OVATION HOLLYWOOD

LOEWS HOLLYWOOD HOTEL

IR I

MERCHANDISING LEGEND

m-
. ASSEMBLY /
BALLROOM
OFFICE - PH1
. OFFICE COMMON
AREA - EXT
. OFFICE COMMON
AREA - INT

TENANT PATIO

10N
TS
CORRIDOR.
566 5F

STROOMS
03SF

- u_./
om0 0 0

HIGHLAND AVENUE

COMMON AREA

: BOH/STORAGE

NOT IN SCOPE

. VERTICAL
TRANSPORTATION

11111722

DIM

MERCHANDISING PLAN LEVEL 5

N.T.S.




NEZA, a Mexican-family-owned business that is
carrying on the tradition of Mexican food in Los
Angeles. They cook using traditional recipes in the
most natural, fresh, and authentic way possible. Their

menu is a variety of burritos, wraps, sides, and freshly
made aguas frescas and is an exciting new offering
for our Dining Deck.

Cafe De Leche

Café De Leche is inspired by Nicaraguan instant
coffee, “presto”. In order to prepare un ‘Café de
Leche’ you much use instant coffee, milk, and a bit of
sugar. The aroma of the coffee flirts with your senses
and creates a feeling of comfort, a feeling of home,
a sense of family. The Schodorf family hopes Café
de Leche brings the same feeling of happiness and
family to everyone through their small batch, hand
crafted coffee.

BOPOMOFO

BOPOMOFQis abi-cultural café thatseekstorepresent
this nostalgia and foundation with high-quality
ingredients, homemade items, and an influence from
both Asian and American backgrounds. Through
elevated food, beverage, service, and design they seek
to inspire and uplift the local community. They offer
drinks that use only fresh, real ingredients, and food
items that celebrate their bi-cultural upbringing.




Thank you, thank you.

CONTACT

Leasing Dj w
leasing@ovationhollywood.com |



